A method of selling articles of manufacture, comprising: 

(a) providing an electronic communication system which is available to a 
plurality of potential purchasers of said articles of manufacture; 


(b) utilizing said electronic communication system to identify a plurality 

of articles of manufacture which are available for purchase by said ^ 
plurality of potential purchasers; J* 

(c) utilizing said electronic communication system to offer said ^^lect ecl'^) 
ones^f said plurality of articles of manufacture for sale to said plurality 
of potential purchasers; 

(d) utilizing said electronic communication system to separately 
communicate with particular ones of said plurality of potential purchasers 
and to aggregate commercial commitments from said plurality of 
potentia^ j $ ^ u6t _A 

(e) utilizing said electronic communication system to present a 
graphical user interface to each of said plurality of potential purchasers 


\ 


which includes arygonographic representation of a combination of actual 
^oTfirnitments of shipping resources and potential commitments of 
shipping resources. 
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